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I thought long and hard about joining the Charisma Movement committee again before 
deciding to take up the Executive Director role for the 18/19 term. We had suffered some 
setbacks (as all organizations do at some point or other) the previous year, so I was 
admittedly feeling rather worn out and disheartened. This was on top of the fact that I 
had never taken up such a big role and the weight of the responsibility terrified me. Still, 
I couldn't deny that CM's Project Teringai-Tumunda had given me an eye-opening, if not 
life-changing experience, and I had seen for myself the good that our initiatives could 
bring to both volunteers and our beneficiaries. I owed this organization and I didn't want 
things to end on a less-than-happy note before I stepped down completely - though if 
I'm being honest, I'm not convinced I'll ever quite let go of CM.

 I started off the term with the intent of getting Charisma Movement back on 
track, which meant ensuring our flagship projects - Project Penyu and Project Terin-
gai-Tumunda - were executed successfully and that we were stable enough to expand at 
a later point. It is with a big sigh of relief that I say this: Charisma Movement has not only 
gotten back on track, but we have taken huge steps forward as an organization. Our 
flagship projects were executed smoothly with significant improvements; the Inspire Ini-
tiative was brought back and for the first time, we published the Malaysia's Rainy Days 
book. This year has been a year of growth for us, and I'm excited to tell you that we have 
even more in store for the upcoming term.

 However, more than relief, I feel incredible waves of gratitude for my team, who 
have on countless occasions gone above and beyond to make things work. Even at the 
toughest points, I counted my blessings because they aren't just talented, skilful 'man-
power', I would willingly go through all over again. Thanks to all the support and hard 
work of our Charismen - committee members, volunteers, alumni and ever helpful part-
ners and sponsors - Charisma Movement is now more ready than ever to take the next 
big leap forward.

Farah Iman,
Director of Charisma Movement 2018/19

Foreword
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Charisma Movement is an organization created to encourage student 
volunteerism by providing a reliable and sustainable framework for com-
munity service and leadership projects to be carried out in Malaysia.

 The organization was founded with the support of the United King-
dom and Eire Council of Malaysian Students (UKEC) in January 2011. In 
February 2017, it was rebranded under the sixth generation of this es-
tablishment’s Executive Committee, as an independent body. Since its 
founding, Charisma Movement has overseen the execution of over eight 
education projects run all over Malaysia, including Kuala Lumpur, Kelan-
tan and Sabah. The Charisma Movement team consists of Malaysian stu-
dents studying from highly regarded universities both locally and across 
the globe in the United States, United Kingdom, Ireland and New Zealand. 
Initially, Charisma Movement’s projects were focused on education and 
development, but in recent years, this has expanded to include environ-
mental conservation and health awareness. This group does not believe 
in limiting itself, and in fact, we strive to be a platform for any ideas our 
fellow Malaysians have to help our country move forward.

 Charisma Movement’s journey remains exciting as we contin-
ually look to grow our initiatives, whether through new projects or the 
improvement of our existing ones. Following our vision and mission of 
inspiring generations, Charisma Movement will once again focus on in-
spiring youths of Malaysia in the spirit of volunteerism and caring for the 
society.

iNTROdUCTiON
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OUR TEAm
5
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hiGhLiGhTs OF ThE yEAR
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Project Description and Objective

Project Teringai-Tumunda is carried out for two weeks, covering var-
ious aspects of education with emphasis being placed on the English 
Language and Mathematics, as well as the importance of health and 
hygiene. The main objective in this project is to inspire the students of 
these schools. In addition, we aim to raise awareness regarding edu-
cation-inequity within underprivileged communities in Malaysia and 
accelerate overall development and potential of student-beneficiaries’ 
through personal guidance and motivation.

PROjECT TERiNGAi-TUmUNdA
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vENUEs
SK Tumunda Salimandut, Sabah

SK Tumuno Teringai Darat, Sabah

dATE
July 7- July 21, 2019



PROjECT ExECUTiON
EdUCATiON

FOCUs
» English: basic grammar, comprehension, speaking and reading skills
» Mathematics: basic mathematical operations, problem solving skills

ExECUTiON
» Volunteers took over English & Mathematics classes for Year 6 with 
   guidance from school teachers
» Facilitated 1-2-hour intensive tutoring sessions in the afternoon and night 

mEThOd
» Prior discussion with teachers and evaluations carried out at beginning of
   project to gauge needs and performance level of each student
» Games and outdoor activities integrated into lesson
» Individualized lessons according to personal needs of students
» Small, focused groups for more effective learning
» 1 tutor for every 3-5 students 

imPACT mEAsUREmENT
» English & Mathematics evaluations carried out at the beginning and 
   end of project (see page 26) 
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hEALTh & hyGiENE wORKshOP

FOCUs
» General hygiene
» Dental hygiene
» Adolescent health
» Diet & nutrition

ExECUTiON
» Game-based learning session (SK Temuno Teringai Darat)
   Volunteers conducted games relevant to each topic 
» Explorace (SK Tumunda Salimandut)
   Students completed activities relevant to each topic at various checkpoints 
» Dental hygiene kit (sponsored by Colgate Palmolive) provided to each  
   student to promote long-term dental care outside of workshop

imPACT mEAsUREmENT
» Health & hygiene quiz before and after the workshop
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FURThER ACTiviTiEs 
Aside from education and health and hygiene, volunteers also carried out 
other beneficial activities throughout the two weeks:

iNsPiRATiON ACTiviTiEs

General Objective:
» To encourage students to have long-term life goals and promote
   personal development

1) Mini Career Fair

Objective: To expose the students to new occupations and fields

Execution:
» Six booths (Sports, Culinary Arts, Design, Marine agriculture, 
   Mass communication)
» Educational games & activities for each career field
» Mini quizzes at each booth to gauge students' understanding 

2) Reflection Session and Explorace

Objective: To emphasize the importance of having plans and goals in life.

Execution:
» Reflection Session
   o Students had to write their goals and weakness. 
   o Volunteers shared success stories illustrating goal setting and overcoming 
weaknesses. 
» Explorace
   o Themed stations (recycling, English and Mathematics, environment, 
      friendship)
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PROjEK KECERiAAN

General Objective:
» To create a more comfortable and conducive learning environment

1) Setting up an English corner and cleanliness themed mural

2) Repainting of Year 4 classroom and outer front walls of 
     school building

mOTivATiONAL TALK 

General Objective:
» To motivate beneficiaries to be more active, reflective and goal-oriented
    students

Execution:
» Sharing session by volunteers on personal stories and well-known 
   public figures
» Team-building games
» Goal setting through drawings 

ANTi-bULLyiNG wORKshOP

General Objective:
» To identify and understand the definition of bullying
» To discourage culture of bullying among students

Execution:
» Identifying different types of bullying via interactive games
» Role-playing bullying scenarios
» Video screening to illustrate consequences of bullying
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PROjECT OUTCOmE

Based on feedback, volunteers and students have enjoyed themselves 
throughout the project. Although some activities did not go as planned, due to 
bad weather and time constraints, most of them were carried out according-
ly. All parties that were directly involved in the project including the teachers 
were satisfied with the outcome.

mAThEmATiCs EvALUATiON REsULTs

» FORmAL EvALUATiON

Year 6 students were given a formal written evaluation at the beginning and 
end of the project to assess their understanding and ability to solve mathe-

matical problems and utilize basic mathematical operations.

     

             » Average score increased by 5%. 
             » Highest mark achieved increased from 
        84% to 93%. 

Pre Test (%) Post Test (%)
Mean 36 41
Std mean 20.9 12.27
Highest mark 84 93
Lowest mark 0 5



» vOLUNTEER FEEdbACK 

Volunteers rated the performance of students under their care before and after 
a series of tutoring lessons. While this is a less objective and standard method of 
evaluating students, we believe the input of volunteers are able to provide insight 
into the effectiveness of the tutoring sessions:

17
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ENGLish EvALUATiON REsULTs

» FORmAL EvALUATiON

Year 6 students were given a formal written evaluation at the beginning and 
end of the project to assess their English comprehension skills. The evaluation 

was done using a toolkit provided by Teach for Malaysia.

     
               

      » Average score increased from 64% to 71%
               » The evaluation done at the beginning of
           the project provided useful insight and  
           guidance to the volunteers in identifying 
           points of weaknesses faced by students, 
           particularly with literacy and 
           comprehension levels.

Pre Test (%) Post Test (%)
Mean 36 41
Std mean 20.9 12.27
Highest mark 84 93
Lowest mark 0 5
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» vOLUNTEER FEEdbACK 

Volunteers rated the performance of students under their care before and after 
a series of tutoring lessons. While this is a less objective and standard method of 
evaluating students, we believe the input of volunteers are able to provide insight 
into the effectiveness of the tutoring sessions:
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hEALTh & hyGiENE wORKshOP EvALUATiON REsULTs

» FORmAL EvALUATiON

Students were required to take a quiz on health and hygiene to measure their 
knowledge, understanding and awareness on key related topics. Identical 
quizzes were taken before and after the workshop was conducted to evaluate 
the effectiveness of the activity.

     
               
       » The average score increased from 
               74% to 82% indicating increased 
              understanding of the topics cov  
           ered during the workshop.

Pre Test (%) Post Test (%)
Mean 74.67 82.44
Std mean 16.68 10.48
Highest mark 100 100
Lowest mark 30 50
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Project Description and Objective

Project Penyu is a one-week volunteering project that provides opportu-
nity to the youths to engage directly in sea turtles conservation efforts at 
a turtle sanctuary besides raising their awareness on sea turtles. In ad-
dition, workshops are conducted to higher secondary students to further 
spread the awareness to a larger group and also encourage students to 
pursue environment-related studies.

PROjECT PENyU
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vENUE
Phase 1: 

Chagar Hutang, Pulau Redang
Phase 2: 

SMK Sg. Pusu
 SMK Taman Melawati

dATE
Phase 1: July 27 - August 3, 2019

Phase 2: August 21 & 22, 2019



bENEFiCiARiEs

PhAsE 1
9 volunteers

36 students from SK Pulau Redang

PhAsE 2
35 Form 4 students from Ibnu Sina and Ibnu Nafis classes 

of SMK Sg. Pusu (Biology students)

66 Form 4 students from Al Battani and Ibnu Khaldun 
SMK Taman Melawati

23
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PhAsE 1
PATROL ACTiviTiEs
Volunteers were required to patrol the 350m stretch of beach in rotating shifts
Night patrolling involved:
 Looking out for turtles coming ashore.
 Ensuring the turtles do not disturb other nests
 Marking nest locations and recording data (carapace size, tag numbers,   
 nest location and time) 
 Tagging and barnacle checks on untagged turtles 
 Relocation of eggs 
In the mornings, volunteers measured nest locations  and potential nests’ contents 
were analysed and excavated if hatched.

FURThER ACTiviTiEs
Beach clean-up
Turtle Rock hike
Snorkelling and kayaking

KEm si PENyU
Two-day and one-night camp participated by students of SK Pulau Redang with as-
sistance from Charismen. 
Activities conducted included station games on beach, drawing competition, releas-
ing sea turtle hatchlings to the sea and monitoring sea turtles nesting activities.
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PhAsE 2

Time Activities
1200 Introduction

1215 Ice-breaking
1255 Turtle Conservation Presentation
1330 RECESS
1400 Station Games
1520 Pathway after SPM

Career Pathway
1630 Recap and Gift Presentation

Questionnaire

Time Activities
1000 Introduction

1010 Ice-breaking
1040 Turtle Conservation Presentation
1150 Pathway after SPM

Career Pathway
1245 Recap and Gift Presentation

Questionnaire

smK sUNGAi PUsU

smK TAmAN mELAwATi







Assessing the impact created through programme is imperative to measure its success 
and how well the objectives are achieved. This was done in several ways:

 1. Data collection from turtle sanctuary
  69 green sea turtles landed at Chagar Hutang
  44 turtles successfully nested

 2. Questionnaire for volunteers
  Volunteers’ knowledge level on sea turtles such as their life cycle, be  
  haviour and egg-laying process increased by 53% 
  Volunteers’ awareness on threats faced by sea turtles increased by 40%
  Volunteers’ level of awareness of sea turtle conservation efforts   
  showed a 70% increase post-project

 3. Questionnaire for beneficiaries (students)

imPACT mEAsUREmENT
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Figure 1: Normal distribution curve of students’ score (n=75) before (red) and 
after (green) the workshop.
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Students were given a questionnaire before and after the workshop to 
gauge their knowledge on sea turtle species, characteristics, threats, food, 
etc.

The results of 75 students (valid data) from both schools show that the 
mean score increased by 44% after the workshop.
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Figure 2: Normal distribution curve and histogram ratings given by students (n=65) 
before (left) and after (right) the workshop on their knowledge level on various 
pathways after SPM.

We have also given the students a good exposure on the various pathways 
after SPM. Students’ rating of their knowledge on post-SPM environmental 
education pathways increased by 18%

About 90% of the students found this workshop helpful and should be con-
tinued in the coming years.
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Project Description and Objective

Jom Berbahasa Isyarat was chosen as the Inspire Initiative project for 
2019. It was a one day event to raise awareness on the Deaf community 
and introduce Deaf culture to Malaysians. The objective wass to get the 
general public more involved in the Deaf community and spark interest 
in learning Bahasa Isyarat Malaysia (BIM). 

iNsPiRE iNiTiATivE: 
jOm bERbAhAsA isyARAT
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vENUE
Monash University Malaysia, 

Sunway Campus

dATE
24 August 2019 (Saturday) 



PROjECT ExECUTiON

dECEmbER - jANUARy: 
- Submission and selection of proposals

- Jom Berbahasa Isyarat by Foo Hui Yi was chosen for 
Inspire Intitiative 2019

jANUARy - jUN:
- Reached out to Monash University for venue rental

- Proposed collaboration with YMCA
- Volunteers recruitment began

jULy - AUGUsT:
Plannings and preparations

EvENT dAy
- Performance from volunteers and kids from YMCA

- Ice breaker games
- Sign language session 
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Project Description and Objective

Malaysia’s Rainy Days (MRD) is a book documenting the volunteering journeys of Ma-
laysians. It shines light on existing social issues that are not being discussed enough 
in our society today. Aside from celebrating the volunteering scene in Malaysia, MRD 
also acts as an initiative to encourage Malaysians to take part in giving back. All of the 
proceeds generated from MRD are channelled towards our flagship projects. 

mALAysiA’s RAiNy dAys
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PhAsE 1

jANUARy - mARCh
Recruitment, Ideas generation and submission of story

PhAsE 2

mARCh - sEPTEmbER
Execution of project (graphic design and story editing)

PhAsE 3

sEPTEmbER
Final proofreading and printing

PhAsE 4

sEPTEmbER
MRD release
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Run for Malaysia 2019

Run for Malaysia is a virtual run fundraiser organized by Charisma Movement. It 
was first organized by the Charisma Movement committee in 2017/2018 as 'Run 
for Malaysia 2018' to raise funds for the Charisma Movement Foundation (CMF). 
CMF was founded by the same committee to cover the cost of the Project Terin-
gai-Tumunda's student beneficiaries' food, accommodation and stationery kits. 

While it was only marginally successful in 2018, it showed promise and the subse-
quent 2018/2019 committee organized 'Run for Malaysia 2019' with the objectives 
of
Raising funds for Charisma Movement's flagship projects, Project Teringai-Tu-
munda and Project Penyu.
Raising awareness regarding said projects through a fun and interactive event.
Promoting involvement with said projects via a healthy and beneficial activity. 

 We managed to raise a total of RM1877.30 and £363.00 with a participa-
tion of 99 people based worldwide.

IKIGAI 3.0, More than Thirty

Charisma Movement was extremely humbled to be named a beneficiary of IKIGAI 
3.0's environmental event, More Than Thirty. This was in support of CM's ongoing 
mission to continue with our environmental conservation efforts for a better planet 
Earth through Project Penyu.  

 More Than Thirty was a week long event by IKIGAI 3.0 which aimed to pro-
mote awareness on marine life pollution and the harms of single-use plastic. The 
event took place from July 13-21, 2019 in GMBB, Jalan Robertson with art installa-
tions on marine life, sharing by collaborators and NGOs (Nomads Surfing, SAFE, 
KLIMA, Adil Iman - influencers environmentalist), performances and interactive 
games. 

 A total of RM1, 365.00 was raised and channelled to Charisma Movement. 

FUNdRAisER EvENTs & iNiTiATivEs



CM x SC Talent Time 2019

CMxSC Talentime 2019 was a combined initiative from both non-profit organisations, 
Charisma Movement and Small Changes Malaysia with the aim of raising funds for 
each organisation's respective upcoming projects. The event also served as a plat-
form for talented individuals to showcase their talents and for the audience to unwind 
and enjoy a night filled with performances, all while giving back to the Malaysian 
community.

The event, which took place at LLG Cultural Development Centre, Jalan Maharaja-
lela KL saw a total of 68 attendees and 11 talent-filled performances that night. The 
genre of performances consisted of singing, spoken words, instrument playing (Sape, 
trumpet, guitar) and various others. Attendees consisted of committee members 
and alumni from both non-profit organizations, project volunteers as well as friends 
and family of performers.

Refreshments, i.e. mineral water and light snacks such as tarts, sandwiches, dough-
nuts, were sponsored by some of the committee members from both organizations. 
During the event, a booth was also set up to sell merchandise to further raise funds.

Overall, the event met its primary objective which was to raise funds for upcoming 
empowerment projects by Charisma Movement and Small Changes MY. A total of 
RM1, 649.20 was raised with the event, and was equally shared between Charisma 
Movement and Small Changes MY. 

Shelves of Hope campaign

 'Shelves of Hope' was a fundraising effort for Project Teringai-Tumunda. The 
campaign started from May 13 to July 1, 2019. The funds raised were used for teach-
ing materials and academic resources (stationery, books, dictionaries, paper, etc.), 
stationery kits for all students in the schools, sports equipment, food and accommo-
dation for both volunteers and student beneficiaries as well as transportation.

In conjunction with the campaign, we also started a 'Stacking Challenge' to help 
spread awareness on our efforts to fundraise for Project Teringai-Tumunda. The par-
ticipants were asked to stack as many books as they can on their head and nominate 
more people to take part in the challenge in support of our campaign. 

 With Humanity Heroes and individual fundraising efforts of the volunteers of 
Project Teringai-Tumunda, we managed to raise RM8793.00 and £572.42 by the end 
of the campaign.
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Throughout the year, Charisma Movement has placed a core focus in increasing 
community outreach as we believe in the importance of creating awareness be-
fore we can make a difference. 
 
 On 9th July 2019, Charisma Movement was proud to collaborate with 
UKEC in a Breakout Session in Project Amanat Negra (PAN) XVI 2019, which 
was held at the University of Nottingham. Titled 'The Modern Dream', we raised 
a discussion about education inequality and the reality faced by underprivileged 
children in Sabah with games and interactive sessions with our audience. 

Charisma Movement had the opportunity to set up booths in a few local and 
events abroad, such as the Career Empowerment Day 2019 by the Sheffield Stu-
dents Union and Keretapi Sarong 2019 by Locco. Last but not least, we also sent 
representatives to give an introduction about our organization in the pre-depar-
ture events of University of Sheffield and University of Manchester. 

OUTREACh



FiNANCiAL sTATEmENT

Income RM RM
Transfer from UK Account 22219.84
Project Teringai-Tumuda 2019 9593.00
Project Penyu 2019 1588.60
Malaysia’s Rainy Days 1898.56
Virtual Charity Run 2694.60
Volunteer Deposits 2100.00
Donations 797.40
Merchandise Sales 92.00
Talent Time Fundraiser 2109.20
Total Income 43093.20

Less: Expenditures
Expenses from projects
Project Teringai-Tumuda 2019 17162.18
Project Penyu 8357.70
Jom Berbahasa Isyarat 1842.50
Malaysia’s Rainy Days 4386.37
Virtual Run 817.30
Talent Time Fundraiser 1284.60
Aiman Azlan Talk 400.00

34250.65

General Expenses
ROY/ROS Registration 60.00
Volunteer Deposit Refund 1150.00
Miscellaneous Printing 208.05
T-shirt 210.00
CM Stamp 30.80
Bunting and Tripod 31.30

1690.15
Total Expenses 35940.80

Surplus 7152.40

iNCOmE ANd ExPENdiTURE ACCOUNT FOR ThE yEAR ENdEd 31 OCT 2019 
FOR mALAysiA ACCOUNT
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iNCOmE ANd ExPENdiTURE ACCOUNT FOR ThE yEAR ENdEd 31 OCT 2019 
FOR UK ACCOUNT

Income £ £
Virtual Run 363.00
Donations 24.62
Merchandise Sales 5.80
Malaysia’s Rainy Days 15.00
Project Teringai - Tumunda 672.42
Total Income 1080.84

Less: Expenditures
Website 58.20
Transfer to MY Account 4292.86
Total Expenses 4351.06
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shELvEs OF hOPE FUNdRAisiNG CAmPAiGN

The Shelves of Hope fundraising campaign was carried out prior to the execution 
of Project Teringai-Tumunda 2019. Funds were collected through donations made 
directly to Charisma Movement, volunteer and alumni fundraisers and the Hu-
manity Heroes online platform as stated below:

Sources Total Amount 
(RM)

Total Amount 
(£)

External Donations
Wan Zuraidah 3192.00
Nur Aliaa 1000.00

Humanity Heroes 2381.00

Volunteers/Alumni
Aisyah Mardhiah 110.00
Farah Iman Muhd Najib 1000.00
Fawwaz 60.00
Nur Aisyah 1050.00
Shereen Goh 292.42
Francine Lim 250.00
Hastha Chithiran 30.00
TOTAL RM8793.00 £572.42

Sources Total (RM)
Expenses
Food 284.00
YMCA Collaboration 1500.00
Miscellaneous 58.50
Total Expenses 1842.50

Net Expenses 1842.50

jOm bERbAhAsA isyARAT FiNANCiAL REPORT
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PROjECT TERiNGAi-TUmUNdA 2019 FiNANCiAL sTATEmENT

Per Unit  (RM) Unit Total  (RM)
Income
Shelves of Hope Campaign 8793.00
Donations (Other) 800.00
Total Income 9593.00

Expenses
Accomodation (Post-Project) 981.20
Miscellaneous 104.21

Food & Beverages
Volunteer F&B ( Teringai) 252.00 13 3276.00
Voluunteer F&B (Tumunda) 276.00 16 4416.00
Student F&B ( Tumunda ) 186.00 10 1860.00
Meal Allowance (Pre-Project) 10.00 58 580.00
Volunteer F&B (Post-Project) 180.00
Drinking Water 23.52

Stationeries & Materials
Stationery Kits 3377.00
Project Keceriaan 589.05
Health & Hygiene Workshop 27.65
Stationeries 257.80
Sports Equipment 124.00
Activity Materials 218.75
Educational Games 69.50

Printing 142.00
Certificates 870.00
T-shirt 15.20
Name Tags 50.40
Banner

Total Expenses 17162.18

FiNANCiAL REPORT FOR mALAysiA ACCOUNT 
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Per Unit  (RM) Unit Total  (RM)
Net Deficit 
Total income 9593.00
Less : Total Expenses 9593.00
Less: Reimbursement (Trans-
portation)

677.00

Net Deficit -8246.18

Per Unit  (RM) Unit Total  (RM)
Income
Shelves of Hope Campaign 572.42
Donations (Other) 100.00
Total Income 672.42

Net Income 672.42

FiNANCiAL REPORT FOR UK ACCOUNTs
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PROjECT PENyU 2019 FiNANCiAL sTATEmENT

Per Unit  (RM) Unit Total  (RM)
Income
Volunteer Fundraiser 
(Hasifullah Ibrahim)

200.00

IKIGAI Collaboration 1365.00
Donation (frames) 23.60
Total Income 1588.60

Expenses
SEATRU Programme Fees 
(Normal)

800.00 8 6400.00

SEATRU Programme Fees 
(Discounted)

500.00 2 1000.00

Food 10.00 10 100.00

Printing
T-shirt 30.00 9 270.00
Certificates 236.20
Pamphlets 1.30 114 148.20

Materials
Miscellaneous Workshop 
Materials

150.00 1 150.00

Frames for Certificates 5.90 5 29.50
Questionnaire 1 0.30 62 18.60
Questionnaire 2 0.20 26 5.20
Total Expenses 8357.70

Net Deficit
Total Income 1588.60
Less: Total Expenses 8357.70
Less : Reimbursement 
(Transportation)

711.50

Net Deficit -7480.60
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Total (RM) Total (£)
Income
Sale (LOCCO Booth) 385.00
Sale (Online) 1513.56 15.00
Total Income 1898.56 15.00

Expenses
Printing 4250.00
Mail Bags 24.47
Bubble Wrap 35.00
Delivery 76.90
Total Expenses 4386.37 0.00

Net Surplus/Deficit
Total Income 1898.56 15.00
Less: Total Expenses 4386.37 0.00

Net Surplus/Deficit -2487.81 15.00

mALAysiA’s RAiNy dAys FiNANCiAL REPORT

TALENT TimE FiNANCiAL REPORT

Total (£)
Income
Ticket Sales 1720.00
Donations 89.20
Venue Sponsorship 300.00
Total Income 2109.20

Expenses
Venue 460.00
Total Expenses 460.00

Proceeds
Small Changes 824.60

Net SurplusDeficit
Total Income 2109.20
Less: Total Expenses 460.00
Less: Proceeds 824.60

Net Surplus 824.60
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viRTUAL RUN FiNANCiAL REPORT
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FiNANCE REPORT FOR mALAysiA ACCOUNTs

FiNANCE REPORT FOR UNiTEd KiNGdOm ACCOUNTs

Per Unit (RM) Unit Total (RM)
Income
7KM Registration Fee 35.00 37 1295.00
15KM Registration Fee 40.00 6 240.00
30KM Registration Fee 45.00 15 675.00
Donations 484.00
Discount (Medals) 0.60
Total Income 2694.60

Expenses
Medals 5.80 62 359.60
Shipping (Medals) 15.00 1 15.00
Donation (Small Changes) 50.00 1 50.00
Harvey Norman Gift Voucher 50.00 1 50.00
H&M Gift Card 50.00 1 50.00
Shipping ( participants) 292.70
Total Expenses 817.30

Net Surplus
Total Income 2694.60
Less: Total Expenses 817.30

Net Surplus 1877.30

Per Unit (£ Unit Total (£)
7KM Registration Fee 7.00 19 133.00
15KM Registration Fee 8.00 4 32.00
30KM Registration Fee 9.00 18 162.00
Donations 36.00
Total Income 363.00

Net INCOME 363.00

*Donation made in lieu of gift upon request of participants



PROjECT PARTNERs & sPONsORs

FUNdRAisiNG COLLAbORATORs
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wORds FROm ThE COmmiTTEE

Stepping in as Charisma Movement’s Executive Director 
was a huge step outside my comfort zone. It wasn’t easy 
but I definitely enjoyed the challenge! And more than any-
thing, I’m grateful because it gave me the chance to grow 
so much as a person while continuing to give back to the 
community. 

- Farah Iman, Executive Director

It has been a rewarding and humbling journey to be a 
part of this family. Working in Charisma Movement in-
spires me everyday, both personally and professionally. 
I’ve worked alongside a dedicated team of individuals 
who constantly supported and fueled the growth of the 
organisation. 

- Jade Ng, Secretary

Being in Charisma Movement and working with 
an inspiring team has been extremely rewarding 
& fun! Everyone is super supportive and feels like 
family. 

- Emily Chong, Recruitment Director

Being in Charisma didn’t feel like work at all, just a 
bunch of close friends doing projects together. No bu-
reaucracy, no red tape, just getting things done.

- Chia Zheyi, Vice Director



I believe in strength in unity and differences and thus 
encouraged it during my time with CM. I hope many 
more understand that it is very much possible to 
work behind the scenes and not just at the frontline 
of the volunteering scene to be considered volunteer-
ing!  

 - Chua Guangyi, Marketing Director

As a sponsorship director, I have to be mindful of what 
works best when outsourcing the fund and maintaining a 
good relationship with external parties. My journey with 
Charisma Movement is definitely worth my time and en-
ergy as I learned a lot.

- Nurul Sabihah, Sponsorship director

Volunteering has always been my favourite hobby because it allows 
me to connect and contribute to the society. Hence, joining Charis-
ma Movement gave me that opportunity at a greater level. Overall, 
I had an amazing experience working with my team, although I have 
never met some of them in person before. My task was not always 
easy, but I had a great team that supported me.

- Ming Yamamoto, Educational Project Officer

Having volunteered two years ago for Project Penyu, I 
wanted to create this opportunity for others so they can 
learn and experience the fun I had. It is really satisfying to 
see all the hard work paying off in the form of projects and 
volunteers. 

- Hastha Chithiran, Environmental Project Officer

Working in Charisma Movement has given me the opportunity to 
strengthen my management skills by making strategic decisions 
accordingly and handling the logistics aspect of various projects. 
After taking up this post for a term, I have grown more confident in 
executing a plan and working systematically with my teammates. 

- Suchi Chai, Project Director
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https://www.facebook.com/charismamovement/

https://www.instagram.com/charismamovement/

https://twitter.com/charismamvmt?lang=en

https://www.charismamovement.com/

Email: 
info@charismamovement.com

wANT TO FiNd OUT mORE?


